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ABSTRACT 

Drury College (Missouri) has developed a commercial 
French course that is practical, situation-oriented, and provides 
instruction in correspondence and translation* The course is 
considered part of the cultural segment of the French program. It 
enrolls majors in business, French, and a variety of other 
disciplines, and emphasizes contextual listening comprehension and 
speaking, cultural readings and discussions, translation, and formal 
correspondence. Instructional activities include readings, short 
films, the writing of resumes for articles in current French 
newsmagazines. Monopoly played in French, idiomatic translation 
exercises, and letter-writing* Student evaluation is based on class 
participation, homework, three tests, and a final project consisting 
of a commercial and a series of letters synthesizing the cultural 
material covered with technical language skills. The course attracts 
and retains advanced language students and provides practical 
language skills in a liberal arts context. A six-page bibliography is 
included. (MSE) 
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Coin««rci«i Krencn m m Liberal Art* Setting 

-JnyTNt ABRATE 

Th« miza and liberal artm phllo«ophy of a small univoraity 
lik* Drury Coll«g« hav« mad« It an idaal placa te davalop and 
•Mparimant with a commarcial Franch coursa. With approximataly 20 
Franch majora and ainora out of a atudant body of 1000 and m 
atrong buainaaa prograa* war hava baan abia to attract a aufficiant 
nuabar of capabla* aotivatad atudanta to support • yaarly coa- 
marcial Franch couraa. Although alightly norc than half of thoaa 
anrollad in tha claaa hava a coMbinad baainaaa-Franch aajor, tha 
othara cohni froa a wida v«ri«ty of diaciplinas. Adapting auch a 
couraa to maat auch divaraa naada oftan raquiraa broadening tha 
acopa of tha material tc reach atudanta other than thoaa intar- 
eated purely in buainaaa iiaa of the language. Each aaaaater 
advanced French atudanta at Drury College may chocae betwaan a 
language or cultura couraa and a literature couraa. CoNMnarcial 
French, conaidered a cultural conponanti introducea studanta to 
baaic atructurea* aarviceaf and cuatnaa of French aociety aa 
related to commerce, Couraa davelopmant and inatruction focua on 
thraa prioritiaai firat of all, that tha couraa ba practical in 
nature, ir^arting useful information to those who might cna day 
use their linguistic ability to rapreaant a company or aimply aa 
touristai lacondly, that It be aituation oriented, providing 
knowledge and akilla appropriate to everyday aituationa for the 
traveler or buainass poraoni and, finally, that it include 
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instruction in corr«»pond«nc« and tranmlation. Th« follOHing 
furnish«Ml m bri«f ov«rvi«w of th« basic slsinsnts of this courss 
«nd how th«y might b« adsptsd to othsr institutional settings and 
psdagogiciil goals. 

For n»jst of our stud«ntB» ComiMircial Frsnch constitutss thslr 
first sxposurs to uppsr-di vision Frsnch work. Thsrsfors, hm Imv- 
• 1 of instruction rmains rathsr rudimsntary, for studsnts must 
not only mak* the transition fro« a structursd intsrmvdiats pro- 
gram to mcrm indspsndsnt work but Must also absorb ths pscuiiar- 
itivs of Frsnch businvss languags and structure. Ths n«:«ssary 
assisilation of vocabulary and objsctivs concepts aids this tran- 
sitior.^ allowing «or« abstract analysis and applications in ths 
sscond half of ths ssmMtsr. Ths bulk of ths syllabus^ provides 
for rsading and discussion of gsnsral articles on social and 
govsrnmsntal organization (banks, Isgislaturs, communication 
ssrvicss, thm l«gal syst»m)> supplsmsntsd by conversation and 
writing activities. At the advanced level, with similar content, 
students delve more deeply into business transactions, policies* 
and law. The textbooks, Fr«Pg»i» commercial i Th*orie et corra- 
ypondanct by Dsnise Guback for the first course and Commercial 
FrtPCh by Patricia M. Cummins at th» «Jvanced level, have proved 
quite successful. e Weekly lesson plans cover the following 

activitissi contextual listening comprehension ard speaking, cul- 

*See Appendix 1 for a sample syllabus. 

•Bee attached bibliography for other texts. Those marked 
with an asterisk would be particularly appropriate in a commercial 
French course such as the one discussed here. 



ERIC 



4 



/Si 



3 

tural r««ding4 and diKcusBion» tr«n«l«tion, «nd formel corr««pon- 
danc*. 

ll»t«ninQ comprahanaion anvi apaaking practica ara in- 
tagral prrta of rny couraa conductad In tha 1 ^gat languaga* 
apacial attantion ia g*van hara to convaraatlonal akllla that 
might ba uaaful in apaclflc faca-to-faca aituationa or on tha 
talap'iona—chacking Into a hotal. making airlina raaarvationa, 
ranting a car, or making an appointmant with a company. An 
afff^tiva tachniqua for davaloping such akiUa ia tha dialogua. 
It providaa a contaxt for laarning vocabulary and cultural 
atiquatta and appaara fraquantly in buainaaa Franch taxta, cultura 
toxta, or can ba raadlly craatad by an inatructor. Scripta con- 
taining uaaful tarma and idiomatic axpraaaions ara diatributad or 
Fl«cad on raaarva In tha library or pra-racordad convaraationa ara 
placad in tha languaga laboratory whara tha atudanta liatan with- 
jut tha printad taxt aa an aural comprahanaion axarciaa.* Fol- 
lowing in-claoa or lab practica, claaa mambara, groupad in paira* 
*^ parform or racord thair own varaiona baaad on a aiailar 
;aak. If a nativa apaakar-lab aaaiatant ia aval labia* an aaaign- 
rant might Includa racording an impromptu "talaphona- convaraation 
in tha languaga laboratory. In auch a wayp tha aifficuitiaa in- 
h irant in talaphona convaraationa can ba aimulatad by daaling with 
• nativa apaakar * aliminating vlauai contact, and uaing advantag- 

■Such dialoguaa ara containad in tha saries Le FranCais day 

homaWM d'af fAlm* \n9 Fr«n9ft4» d« la banoua . La FranCaia du 

Wrttartiat CQmm«rc4*li La FranC aia da I'hStalaria at du 

tour i Mm , and Ut Fr«P9«i » d a» ralationa i ntarnat ionalaa. tha 
Lummina taxt praaanta tha matarial In dialogua form. 
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•oumly tha mechanical dl.tortion of th« BourKl •quipmant. This 
•ort of activity adapts to any l«v»l of difficulty «nd can includa 
vocabulary ranging fro* food tarma ua«d to ordar in a raataurant 
to tachnlcal bualnasa tarma auch as involca, ahipmant, and fralght 
coata uaad to placa an ordar. In addition, aach claaa bagina with 
* dict.^ takan from that day's reading or uaing important termin- 
ology. Llatanlng and apaaklng practlca occupy approximately one 
quarter of claaa time. 

Th» majority of on* bl-wMkly claaa period is devoted to 
reading and dlitcuaslon of the material contained In each chapter, 
the focua of wJilch la primarily cultural. Vm conalder, by compar- 
l»on to America, hOM the average Frenchman functlona In a conaumor 
aoriety. Through readlnga and the nbaervatlona of thoae nho have 
viaited France, coiMionplace phenomena— typea of atoreat qrandea 
■urfftcaa , »uptrm<irch»gf uranda maoaaina or expraaslonst aarvlc e 
WSLlM.* aofiitijt — fpgny^ta, commander > la TVft— can reveal obvioua 
differencea between the two aocletlea. Thua, dlac-iaaion cantera 
on what auch concepta algnlfy and what counterparta they have Jn 
our culture or why none exiate. Depending on the expartlae of 
bualneaa atudenta In the claaa, we are aometlmwa forced to revert 
to Engliah In explaining, for example, technical tarma and varloua 
typaa of organizational atructurea— aoc iit# i ra«pon«abi 1 it* liml- 
»o£l.it# civile, bi Ian — which either do not h«> e American 
equlvalenta or with which the majority of atudenta are unfamiliar 
•van in Engliah. In ao far aa po»aibla, however, axplanatlon and 
diacuaalon a^a carried out in Franch. For college-level course*. 
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••v«r«l axcallant businvsa Fr.nch taxtbooks h*v« now bmmn pub- 
li»h»d, but Bven in a high cchool class, srticlas can b« sim- 
plifi»d, sdltsd, or cr«atsd by ths instructor to accomodats ths 
ability of ths l«arnsrs. 

In addition to tsxtbook rsadings, studants must prspars a 
wsskly rsBUAHi of an articls in L'Exoress or L'Exoansion . <Copi«s 
of th« articles ars also submlttsd.) Such an assignMnt allows 
t'ach class HMtAbsr to pursus nis or hsr own intsrssts whils kMping 
aUrsast of currsnt svsnts. Ths businsss aa^ors t«nd to prsfvr 
L'g?<P«ni?gn and itsM rslatsd to ths sconoay or international 
trads. Using L'E?<Prf»«> on th» cthsr hand* allows a prs-m»d isajor 
to focus oi msdical rsssarch, a thsiitrs buff to Isarn abeut thea- 
trical terminology from a play rsvisw, or a psychology studsnt to 
choBS a pises on ths rols of women in French society. The resumes 
are collected and graded for comprehension but not gram<^r, and 
the students are periodically required to give an oral resume of 
what they have read. When the content truly interests thea* 
students are overwhelmingly willing to struggle through difficult 
texts. As the term progresses* students comment more and more 
regularly on how an article t^•y have previously read rslates 
directly to the material under study. 

Short films and realia are utilized for nearly every class 
period, providing concrete •xaK.pias of the situations and tools 
studied. Well-chosen films dealing with small businesses and 
typically French indu«tr*es or videotapes of French commercials 
supplement and reinforce the organizational and publicity concepts 
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discussed in class.'* Popular rvalia Includs un livrst ds famill» . 
W"* Cart« — idgnti^t> driver's licens*» chackSf bank st«t«m«nts> 
phona and alvctric bills* stamps, and wormy. Forms and docum«n*-.» 
contain •xa«pl«s us»d ir context of terminology pr«s*nt«d in th» 
t«xtbook. Addrass formats and giving dirsctions can be practicsti 
with m*pB. Trip itinmrarims may bs d«v«lopsd from train and 
airlina schmdulms and hotml information. An rnxmrciB* thi*t may 
•vmn smrvm as a major projsct incorporatms practical considmra- 
tions, culturm and gmography, and Imttvr writing. Each student Is 
givmn a ttichmlin guidm for a diffmrmnt rmgion of Franc* and tMO 
city maps from that rmgion. Thmy arm thmn instructed to plan • 
tmn-day visit, from arrival in Paris with a maximum stay of two 
days, foll3w«l by a visit to at liast two regional cities and 
departure from another European capital. A Paris map, Thomas Cook 
International Train Timetable, and restaurant guide for France are 
placed or. reservw in the library. Students must account for every 
movement on thm trip, using both train and bu» transportation, 
choosing hotels and restaurants and sightseeing activities. Ac- 
companying their final itinerary must be the appropriate letters — 
requesting hotel and/or car reservations and bus schedules from 
the tourist office, as well as a financial account! ng of th<ir 
expwn m» In fr«nc». 

riagazin««i old French issues or •v»n English onus, «nd 
•xc«rpt» from thw French yellow p«g«s provide countl»»» •x«mpl«s 



^^ny •xc»ll«nt film* «r« av«ilabl» through FrtCSEA, 973 Fifth 
Av»nu», N«H York, NY lOOai . 
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of publicity and tBrml 

»r - wavy www^Amvri t w«fi w X uri 9 Drocnur«9S» 

«nd mlidM «r« availcbl* frofli Fr.nch Qov«rmi«nt«l agcnci** »uch 
th« RATP, 8NCF, PTT, B«nqu» d» Franc* , and »vndic at « d ' ini t iat i v» . 
If %x»m and clasw »iz« pwr-nit, a Franch v«r«ion of Monopoly can b« 
pla/a-^, allowing conv«rB*tion practic. aa wall as uaa of tachnicai 
tar«inology— hYpq^h»quy, imoSta «u r \m r»vmi . ipy.r . tit rrain . 
rtmbQuritr > PPliCW d'«gfur^nct» ' ^runt . prgt . Th« possibilitia* 
for complMHintary activitiaa ara andlaas and ••rva to aupport tha 
practical, aituation-or iantad focua of tha cour»a. 

Whila th affwctivanaaa of translation axarcia«B in foatar- 
ing C'jffiMunication «ay ba dabatad, th y should co«pr iaa an impor- 
tant alaomnt of a coMMrcial foraion language coura«. For many 
working in a conpany with intarnat*oHal tiaa, translation is oftan 
tha taak tha amployaa with second langauga akilla ia callad upon 
to perform. Tharafor*, soma instruction in how to translate and 
tha pitfallB to avoid sarvas a practical purpose. Once students 
have acquired a familiarity with baaic business terms, tranalation 
fro* French to English for meaning is relatively simple. The 
difficulty lies in urging them to make the leap from lite.al 
transUtion, which often results in garbled English because of the 
^Prfttulyy — (Jg PQUtyw> to idiomatic translation. In most 
raal-iife situations, th» gist of the original will suffice! a 
professional translator should be used for xmpcrtant technical 
documants such as a contract, for instanca. Tr»nslating a piece 

'Sfte Timothy M. Sc*nlan, "Looking Up French Language and 
T^o^V* PM*» -1«<intt»- Fr ench Revla w, 59, 3 (Feb. 

1S86), pp. 333-92 for information on using the yellow pages. 
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of corrM«pond«nc» from Englimh to Fr«nch pr«B*nt« diff-r-nt eb- 
*t«clM. All too fr«qu»ntly, th» English lattar im unclMrl th» 
-flvdgline *r«nml«tcr «pumt amcBrtaln, flrmt of all, what th» writer 
int«nd» to ••y. A British buBin«sm l»tt»r manual can hm umad 
•ffactlvBly to mak* thl« point.* Th» British styl» i« unnatural 
to meet Am«ri = an» who mumt struggle v;o d»clph«r th* msaning b»for» 
translating. In fact, having classes translate the British 
English into American English and then Into French forces the* to 
clarify their English. Again* students often fall to make the 
shift from li«:eral to accurate, idiomatic translation — eliminating 
YPUi Pliit or using ypw;gir/pPMvqiir In the conditional rather 
than th^ present tense, for example. Translation of reports. In- 
structions, advertisements, and forms can provide a similar exper- 
ience. For novices, structured exercises which carefully incor- 
porate new vocabulary are appropriate, whereas as studwnts pro- 
gress in their grammatical sk'.lls, translation exercises of '.onger 
passages or even publicity which actually prohibits literal or 
word-for-word correspondence challenge their ability to com- 
piehend, assimilate, and recapitulate what they have read. 

The techniques, style, and formulas of correspondence also 
constitute an important aspect of any commercial French course. In 
fact, many textbooks include sections on business correspondence 
as a regular part of eacn chapter. Certainly, in business situa- 
tions one should be able to compose as well as translate a reason- 
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ably corract lattar* vat anvar.^ w4«:h mnmm i inn .4.4-4^ .wti*^.. <_ 
Franch can bamiflt from k-'owlng how to writa a formal lattar. 
Handouts* including numaroua axa.xplaa of buainass corraapondanca 
with official lattorheada, aupply baginning terminology. Compar- 
iaon and diacuaaion ravolva * and tormulaa da politgsm» . standard 
idiotiatic axpraaaiona, and layout. Datailw auch aa cddrasa for- 
mat, writing tha data in lattara and figuraa^ and propar punc- 
tuation and capitalization ara atraaaad. Stcdanta racaiva a liat 
of arrora daaMd "f atal -— uaing a'il voub o \^l\. arrora in data, 
addraaa, aalutation (uaing a propar nama or char , for inatanca), 
°*" ^g'"«Utt — dC — PQUt— IW "no raault in tha aaaignmant baing 
•-aturnad ungradad for corraction. Many studanta do not hava any 
idaa hOM to wrlta a foraal latta.- In Engliahf tharafora, inatruc- 
tion must bagin with thaaa auparficial problama bafora procaading 
to contant. Studanta laarn that l>\ a aarioua situation it i» 
prafarabla to writa In English or to usa a atandard for a lattar 
takan fro« a manual than to writa in bad Franch.^ Sinca tha 
atyla of a formal lattar in Franch ia »o diff«rant from English, 
much practica is davotad to raphraain^, rewriting, compoaing from 
a liat of givan axpraaaions, or transforming convaraational 
santancaa into an accaptabla form. For axampla, Ja voud ai^ 
•■YO^r qwtif — MPnt — tarif« ocur louar u na voittir*. ^r-Jt 
ailil bscomas yguiljjgz ma faira savoir las tar if » pour la locaxion 
tj'UPff YOltur* . Unfortunataly, evan studants who can writa 

Tolatta Vargar Michaal, "L'Ensaignamant du frangais 
commarcial at sas probl#mas," Franch Raviwi^ . 55, 1 (jct. 19B1), 
pp. 18-19. 
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••v«r«l pagvm In Fr«nch making v»ry f»« w -orm «a.m to forest 
gra«««r Mhwn f«c«d with this new terminology. A common error 
•urf«c#ru Mith the use of the lr;*inltive cauned by Am voue orle and 
veuillW •nd the causative f#ir» construction. Those who have no 
problem with a sentence such as Je voudrais recevoir rensei- 
gnsiscnia* struggle with Jt yQ ^w prie de bien vo^ ],}- p^T ^ij-ir 
atrvtnir — rwnMigtTWfwn^i, Early in the semester students are 
asked to write a letter requesting Information from a French 
agency or buslnessf those planning to do saisme • study In Qu«bec 
write for information* a student planning a year In France writes 
for a visa application* others write a tourist bureau. Thi« 
Bsslgnment reinforces the communicative aspect of correspondence 
and demonstrates to students that they are capable of writing a 
"real" French letter. 

Evaluation is based on four componentsi class participation, 
homework, three tests, and a final project. Class participation 
considers preparation and active participation in the classroom, 
while homework Involves translation, correspondence, lab work, and 
isumes. Testing Involves the four primary areasi vocabulary 
( dict6e or listening comprehension questions ar» common), short 
answer questions rega-dlng concepts Svudled in the text, as well 
mm translation of a bu«lne<^s letter into English, and composition 
of a formal letter in French given a specific case. The final 
p.oject, to be completed outside of class, is two-fold— the 
preparation of a commercial and a series of letters. To complete 
these assignments ad»qu*itely, students must synthesize the cul- 
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tural ffiatsri^ th«y hav* cQv«r»d •nd combine this with technical 

languag* skills. 

Thr co»»i«»rci«l can b» designed eithsr for radio or tsl«yi»ion 

-Id h«v« AS many "actors" as dssirsd) how«v»r, each class msmbsr 
,.'ust "direct" hiss or hsr or , choosing a product to market in 
France. If the commercial is fcr telaivision, appropriate props 
and costumes are expected. In sither case, background music and 
sound effects must be prepared. Some past examples include a 
radio commercial for a health club with appropriate background 
effects — swifiming, a basketball game, weight machines — and a 
television commercial for a new coffee which is equally good hot 
or cold for those who spend long hours in a caf* . Commercials are 
q.-a-ied a.-» their quality and reflection of understanding of French 
culture and commercial structure. We do not have video recording 
facilities, but, ideally, the commercials could be recorded for 
class discussion and evaluation. 

Early in the seaiester students are given a situation for 
which they must compose numerous letters. An example might be the 
followingi You are planning to open a branch office in a French 
city other than Paris for a company that sells office supplies. 
You must write the local Chamber of Commerce, make a hotel 
rtservation, cancel a previously made appointment, write to a 
supplier to inquire about delivery of «n initial order, and 
respond a job applicant. Correspondence is graded on thorough- 
ness, grammar, and style. Students at all levels can enjoy 
creating or adapting a French commercial, while the letter writing 
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Asmignmvnta could aliio bm «implifi»d to makinQ « rvsvrvation. Th^ 
difficulty could bm incr»«»»d by dMcriblng thm »itu^tion more 
•xpllcity And letting th» mtud«nt d»cid» what l«tt«r« n««d to bm 
written* 

ConuMrcial French providM m vvhiclw for attracting and 
retaining »tudant» it, advanced language courses and making their 
language etudy relate in a practical way to their pro^*cted use of 
French in a career yet without sacrificing the broader liberal 
arts vision. Any of the techniques for presenting bu»ln«ss- 
related cuiture» translation* and correspondence easily apply a^ 
levels frojs advanced high school through coileget while the 
emphasis of the course can shift from business with a cultural 
focus to culture with a business focus according to the composi- 
tion and desires of the diverse students In the class. Small 
group activltisf* ^re highly effective^ and much can be gained from 
the pe-jonal knowledge of individual studmts. The coursm truly 
becomrs a collaborative effort when there are advanced business 
majors present who can shed light on the American system. The 
relevance of the material to real situations interests studentsi 
they can see clearly the utility of the skills they are learning 
and display their responsiveness with frequent and thought- 
provoking questions. 
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Syllabus 
rclal Frvncht 344 

I. Th» objactlv* of thi« cour»« is to introduc* you to th» fundamental* 
of Franch culture it r«lat«s to businass pr«ctlc»« and of business 
l«tt«r MTlting through th« study of t»riiilnolcyy , formats, and trans- 
lation. 

II. You grad* will b« based on the following criteriai 

S5X Class participation 
S3X exams 

SSX written assignments 

2SX commercial and final essay 

III. The textbook isi FranCai» commercia l! ThAorie et correspondance 

(Guback) 

IV. You are expected to attend class regularly *nd to participate 
actively in class discussion*. You will be allowed a absences for 
whatever reason (excused or unexcused) after which your grade will 
suffer accordingly. All «BsigniM«...>-s are due in class or the day 
specified. Late assignments HILL NOT be accepted. Please keep this 
in mind when planning for major assignments. In addition, there will 
be No make-up exams. 

V. The commercial and final essay constitute 1/4 of your final grade. 
The commercial should be about an Aoierican produce of your choosing 
that you would like to market in a French-speaking area. Using what 
you will have learned about French culture and business practices, 
you should create a one-minute commercial for either radio or TV 
(including dialogue* props, costumes, sound effects, background 
music, etc.). You eay recruit other French students or members of 
the class to help you perform it, but each class member will be 
responsible for his/her own commercial. Th» final essay will be 
discussed later in the semester. 

VI. Plagiarism in any form will result in an F for the course. I expect 

all work to be your own and any outsida sources to be duly noted. 

On reserves 

Lt Francnis des hommes d'affa j r f (Dany, et al . } 
Le Francais de la b^ngue (Dany, et al . ) 

Lt Fr»ng«ls de I'hSteleri e et du tojrisme (Dany, et al.) 
Ut Fr^nffail du secretariat c o mmercial (Dany, et al.) 
Lt FranCais dee relations l nternationale» (Dany, et al.) 
Lt Parfait — er^taire (Chaffurin) 

Lt FranCaltrneeerciml (Man uel-Vol. 1) (Mauger & Charon) 

In the reference section of the library you will find French-Engl ish dic- 
tionaries, including HTr«p'» Frtpch-g nql i»h Dict ionary of Businesa 
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\ CrffiinQ;Qqy , Thm library also hm% thm French periodical* L'P^nrg sm and 
L'ExP^npjQP i^hich you wii: bm u«lng throughout thm »»m»»ter. 

Syllabum 

TH Jan. 1& Introduction» Fi lm-«rti««n«t p T»l»phon4i •wiqu«tt« 
T Jan. ai Ch l-*Notions g*n*ralH »ur lt» comm«rc» (pp. 

TH Jan. 23 R«mi»* ♦crlt d'un articlwp Traduction* (pp. 8-9) p Film-win© 
production 

T Jan. as Ch S-Organlsation dm l'»ntr»pri»» mt typ»« dm soci*t*s (dp. 
10-18) 

TH Jan. 30 Traduction* (p. 18) p Converaat ion-arrival at a hotel 

T Feb. ^ Ch 3-Importence de la correspondence commerciale (pp. 19-28) 

TH Feb. 6 RAsum* orel d'un articlep correspondence 

T Feb. 11 Ch ^»-Le Publlclt* (pp. 29-33), Film-commercials 

TH Fmb. 13 Traductions & correspondence ipp. 3^-37) p Converset lon- 

resteurents and dining 
T Feb. 18 Examen 

TH rmb. 20 RAsum* *crlt d'un articlep Fi Im-tour leep Dialogue 
T F^. 29 Ch S-Lee Services postaux (pp, 38-<^8) 
TH Fmb, 27 Traductions & correspondi^nce (pp. <^-52) 

T Mar. ^ Ch 6-Les Operations bancalres (pp. 33-61), Conversation- 
banking operations and changing money 

TH Mar. 6 Traductions & correspondence (pp. 61-64), r*sum« oral d'^n 
article 

T Mar. 11 Ch 7-Les IntermMialres des commcr7ants (pp. 63-70) 
TH Mar. 13 Ch 8-Les Transports (pp. 73-83) 

T Mar. IB Traductions et correspondence (pp. 85-88) i Film-trains 
TH Mar. 20 Exemen 

VACANCES 

T Apr. 1 Ch 9-Import-export , douanee, texes, entreposage, magaslns g*- 
nAraux (pp. 89-98) 

TH Apr. 3 Traductions & correspondence (pp. 98-100), Convereet ion-tele- 
phone reservations 

T Apr. a Ch 10-Servlce« t*l*phonlques et t«l«graphiques, t*l*x, notes 
int*rieures, repporte, comptes rendus et proc*«-verb«ux (pp. 
101-113) 

TH Apr. 10 RAsum* Acrlt d'un ertlcle et exerclce pretlqu^ (p. 115) 

T Apr. 13 Ch 11-Les Effete de commerce (pp. 117-127) 

TH Apr. 17 Exercices (pp. 127-130), File-small business 

T Apr. 22 Ch 12-Le Facturatlon et 1 'expedition (pp. 131-138) 

TH Apr. 2^ Exercices pretlques (pp. 139-1<^2) , r«sum« oral d'un article, 

Conversetion-pleclng en oroer 
T Apr. 29 Ch m-Lm Comptabillt* (pp. 159-171) 
TH May 1 Examen 

T May 6 Publicity et devoir final 
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